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GenZ Digital Service

Digital Marketing Event Organizing Media Production



Event Service Package

Professional Package

Event Planning

Production Requirements
Logistical Requirements
Venue Set Up

Technical Requirements
Talents + Manpower

Video Production

Coffee Break (upon request)
Other Event Cost

Ranking Upon:
Size of participants
Venue Selection
Engagement Activities
Creative materials
Other requests
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Event Organizing - La French Tech
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Event Organizing -CODE-C
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Panel Discussion

sinesses - skills, leadership

Building giobal digital bu
and business models
***Panel focus:

What it takes for s tech business 1o go global
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EVENT ORGANIZING - NICC
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EVENT ORGANIZING - NETWORKING
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SOCIAL EVENT -TECHNO TRAINING - THE DESK

THE DESK
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Infographic Design as album
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Influencer Marketing?
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Reach Highly Specific Audience Directly

Build Trust and Show Authority

Infographic Design as album
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Infographic Design as album
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Infographic Design as album
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Main Lock-up

[AGIRO
HUDB

Let’s Go Digital, Farmers!

Social Media or website

[AGRO
HUB

Color Code

#CCCCCC  #CCCCCC #cCccccce

#CCCCCC  #999999 #808080 #666666 #4D4D4D

Horizontal Lock-up

AGRO HUB

Let’'s Go Digital, Farmers!




Horizontal Lock-up

SCDT SCUTce

Student Conference Digital Technology Student Conference Digital Technology

Social Media or Website

—m s SCDT @ SCDT22
cc

Color Code

#12284C #FB8D2C

#CCCCCC #999999 #808080 #666666 #4D4D4D
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Cambodia Academy of Digital Technology "Promotional Video Tech For Kid: Kid KATHON "Video Highlight"
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Video Interview: Cambodia TECH Expo CDA:. CDA video Highlight
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https://web.facebook.com/techforkids.asia/videos/525021652573930
https://web.facebook.com/techforkids.asia/videos/525021652573930
https://web.facebook.com/CADT.Academy/videos/265083608988070/
https://web.facebook.com/CADT.Academy/videos/1198374730695671
https://fb.watch/f65Hl-m93b/
https://drive.google.com/file/d/1ZqY6RFA7fVPSJ1mc4nasgVq9RhNlsupg/view?usp=share_link
https://drive.google.com/file/d/1zw8EiC-i8wy_4Rx4lY3fpHE4G7_lT7jn/view?usp=share_link
https://drive.google.com/file/d/1zw8EiC-i8wy_4Rx4lY3fpHE4G7_lT7jn/view?usp=share_link
https://drive.google.com/file/d/1zw8EiC-i8wy_4Rx4lY3fpHE4G7_lT7jn/view?usp=share_link
https://drive.google.com/file/d/1zw8EiC-i8wy_4Rx4lY3fpHE4G7_lT7jn/view?usp=share_link
https://drive.google.com/file/d/1zw8EiC-i8wy_4Rx4lY3fpHE4G7_lT7jn/view?usp=share_link
https://drive.google.com/file/d/1zw8EiC-i8wy_4Rx4lY3fpHE4G7_lT7jn/view?usp=share_link

E.CO x Cambodia TECH Expo

Phillip Wong
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Video Interview: Cambodia TECH Expo CDA:. CDA video Highlight
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https://drive.google.com/file/d/1ZqY6RFA7fVPSJ1mc4nasgVq9RhNlsupg/view?usp=share_link
https://drive.google.com/file/d/1zw8EiC-i8wy_4Rx4lY3fpHE4G7_lT7jn/view?usp=share_link
https://drive.google.com/file/d/1zw8EiC-i8wy_4Rx4lY3fpHE4G7_lT7jn/view?usp=share_link
https://drive.google.com/file/d/1zw8EiC-i8wy_4Rx4lY3fpHE4G7_lT7jn/view?usp=share_link
https://drive.google.com/file/d/1zw8EiC-i8wy_4Rx4lY3fpHE4G7_lT7jn/view?usp=share_link
https://drive.google.com/file/d/1zw8EiC-i8wy_4Rx4lY3fpHE4G7_lT7jn/view?usp=share_link
https://drive.google.com/file/d/1zw8EiC-i8wy_4Rx4lY3fpHE4G7_lT7jn/view?usp=share_link

Gl/ - Video Highlight GlZ . Teaser Video

MIVLEALNESIN S8 MU 2mI

P o) o002/030

Cambodia Digital Award UNESCO

ugnayEdns nammﬁgﬁﬂ;
Sa dfepadl v

DR. CHEA VIREAH

— e e — 0/ CO—FOUNDER - OF - PILLTECH -

@B & [= oI



https://drive.google.com/file/d/1I8k08_mgEl7Rtbq-7B-uNfHOwAba6_YF/view?usp=share_link
https://drive.google.com/file/d/1I8k08_mgEl7Rtbq-7B-uNfHOwAba6_YF/view?usp=share_link
https://drive.google.com/file/d/1T6OgrV6ADMoINYxq6aXYO_Lmt0fSror1/view?usp=share_link
https://drive.google.com/file/d/1T6OgrV6ADMoINYxq6aXYO_Lmt0fSror1/view?usp=share_link
https://drive.google.com/file/d/1T6OgrV6ADMoINYxq6aXYO_Lmt0fSror1/view?usp=share_link
https://drive.google.com/file/d/1zClHo8tYkfiUcKT6esJKKFQ9MTbhg9cs/view?usp=share_link
https://drive.google.com/file/d/1R0jaWENAjbAxSoa5i1OWcFYGK74XHa5y/view?usp=share_link
https://drive.google.com/file/d/1R0jaWENAjbAxSoa5i1OWcFYGK74XHa5y/view?usp=share_link

ICT Award2l: Event Photography
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Event Photography: Cambodia Digital Awards
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https://drive.google.com/drive/folders/19epURepwRjY0zxwrT-VfwrGiElQQBjYb?usp=sharing
https://drive.google.com/drive/folders/1pfMOP6rVnKzgGfsC6WnG7ya89l7hHaOu?usp=sharing
https://drive.google.com/drive/folders/19epURepwRjY0zxwrT-VfwrGiElQQBjYb?usp=sharing
https://drive.google.com/drive/folders/19epURepwRjY0zxwrT-VfwrGiElQQBjYb?usp=sharing
https://web.facebook.com/media/set/?vanity=cambodiadigitalawards&set=a.522522439914325
https://drive.google.com/drive/folders/1-p-cP_y6C45F2UhnqwM9mW1OC2pI0_dA?usp=share_link

Fan Blackpink Party: Event Photography JCI cambodia Kid Academy : JCI Event Program

JCIO JCID

Phnom Penh |



https://drive.google.com/drive/folders/1JhKOJ5o_tzwhGaFBy8Gfzx5VrI_9bDh_?usp=sharing
https://www.facebook.com/jcicambodiakidsacademy/photos/pcb.142243831849846/142241885183374/
https://www.facebook.com/jcicambodiakidsacademy/photos/pcb.142243831849846/142241885183374/
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Media Buys - Kohler
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We track every ads to reach your target results while learning about your audience performance and
interaction to guage higher performance within your Budget



Media Buys - PPCBank
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Regardless of your business size, we thrive for cost effective and quality result with the learning of
your business and your potential customers
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Media Buys - Isuzu Laos
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3  Results rom 7 ads B S1AG 67 M0 A5

Learning from your overal business insights we go for data driven media buys, giving you a continuous
increase in ads performance. However, this will call for testing and learning of Platform Machine learning just
as Human does!



Media Buys - KPIs

Facebook Channel:

- ThruPlay = Budget /0.2

- 2-sec VDO View = Budget / 0.1

- 3-sec VDO View = Budget / 0.2

- Reach = Budget x 1,000

- Brand Awareness = Budget x 300
- Engagement = Budget / 0.2

- Story View = Budget/ 0.4

- ThruPlay = Budget /0.4

- 2-sec VDO View = Budget / 0.2

- 3-sec VDO View = Budget / 0.4

- Reach = Budget x 1,000

- Brand Awareness = Budget x 400
- Engagement = Budget / 0.4

- Story View = Budget /0.5

Tik Tok Channel:

- $1=1,000 Impression
- $0.1= Cost Per View



Phone number: (+855)96 393 4066 - KIMLENG
(+855)12 667 956 - NICA



